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The goal… Performance indicator …and the result? Achieved?

Capture the imagination of 
residents and engage them 
in a new and exciting way 
with a fresh public transport 
campaign.

A return rate of reply paid 
panels of 3% or better

More than 5,000 reply paid panels returned, 
representing a total response of 8%

Give local residents visible and 
tangible ways they could show 
their support for better public 
transport in Knox

In responding to resident 
requests, expend at least 
90% of available campaign 
materials. 

Demand greatly exceeded initial supply, 
meaning an additional 1500 stickers and 500 
additional badges needed to be printed in the 
early stages of the campaign.

More than 3,000 campaign stickers and badges 
issued to local residents overall – triple the 
initial supply.

Create a central 
communications point for 
local residents where they 
could learn more about the 
Rowville Rail and Knox Tram, 
learn more about the campaign 
and contact their local political 
candidates and key transport 
decision makers

Create a dedicated campaign 
webpage with a unique URL 
address that attracts at least 
1000 site visits.

Campaign website www.knox.vic.gov.au/
onboard website created.

More than 2043 site visits between September 
and November 2010

Gain widespread media 
coverage of the campaign, and 
the public transport issue more 
generally

Fortnightly media coverage 
of ‘Who’s on Board?’ or a 
public transport related 
story generated by the 
campaign, or the Corporate 
Communications Team

11 major transport articles featured in the 
Knox Leader and Knox Weekly newspapers from 
September to December 2010 – correlating to 
almost one article every week.

Encourage residents to play an 
active role as advocates in the 
push for better public transport

Create an automated pre-
prepared BCC email that 
includes contact details for 
all local candidates and key 
transport decision makers

217 emails sent by local residents to political 
candidates in the region and the Transport 
Minister and Shadow Transport Minister via 
Council’s www.knox.vic.gov.au/onboard website

Put the Rowville Rail and Knox 
Tram on the political agenda

Get fi rm political 
commitments to the Rowville 
Rail and Knox Tram projects 
from political leaders and 
candidates on any side of 
politics

Pre-election commitment to the Rowville Rail 
Feasibility Study from the Liberal-National 
Coalition, to be started within 100 days of 
winning government

Public commitment to construct the Knox Tram 
from The Greens

Continued support for the Rowville Rail line 
from The Greens

Two Labor candidates from the seats of Ferntree 
Gully and Scoresby also publicly announced 
their plans to support the Rowville Rail and 
advocate for it should they be elected






